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),9,9,9,9,9,9,9,9.9,9,9.9,9,9,9,9,9.9,9,9.9,9,9.0,9,.9.0,9,.9.0,.9,90.9,9,9.0,9,9.0,9.9.0,9,9.9,9,9.0,.9,0.¢
)9,9.:9.9.0.9,9.9,9.9.9,90.9.9,9.9,0.9.9.0.9,0.9.9.0.9,9.9.9,.0.9,0.9.9,0.9,9.9.9,.0.9,9.0.9,.0.9,0.0.0,0.¢

Include Two More Brands of Outdoor Clothing/Recreation Equipment

1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0.0¢
1:9,9.9.9,9,9,9,9.9.9.9.9,9,9,9,9.9.0.9,.9.9,9,0,9.0.0.9.9.9.9.0,9.9.0.9.9,9.0,0.9,.9.9.0.9.9,9.9,0,.0.0

),9,9,9,9.9.9.9,9.9,9,9.9,9,.9.9.9,9.9,9,9.9,9,.9.9,9,9.9,9,.9,9,9.9.9,9.9.9,9,.9.9,.9.9.9,9,.9.9,9,9.9,9,0.¢
XXXXXXXXX, as shown in Figure One. (remember to refer reader to visual)

Figure One
Top Outdoor Brands for 2020
(review requirements for visual titles)

SOUrCe: XXXXXXXXKXXXXXKXKKXKXXKXKXXKXKKXKXXKXKKXKEXXKXKKXKXXKXKKXKRXXKXKXK
(review visual source notations)

).9,.9,9.9.9,9,.9,9.9,9.0.9.9,9,.0.9.9,9.9.9,.9,0,.9.9,9.0.9.9,9.0.9.9,0.9.9,9,0.9.9,.9.0.9.9,.90.0.9.9,0.0.0 ¢
):9.9,9.0.9.9,9.0.9,9.0.9.9,9.0.9.9,9.0.9.9,9.9.9,9,.0.9.9,9.9.9.9,.0.9.9,9,.90.9.9,9.9.9.9,.90.90.9.9,0.0.9. ¢
).9,.9,9.9.9,9.9,9.9,.9.0.9.9,9.0.9.9,9.9.9,.9,0,.9.9,90.0.9.9,9.0.9.9,0.90.9,9,0.9.9,.9.0.9.9,.90.0.9.9,0.0.0 ¢
XXX XX XXX XXXXXX XXX (in text citation) in text citations, endnotes, or footnotes may
be used; this sample report shows only in text citations—do be certain that the first word
used in the in-text citation is the exact word used to alphabetize the source on the
Bibliography or Works City/Consulted) XXXXXXXXXXXXXXXX XXX XXX XX XXX
):9.9,9.0.9.9,.9.0.9,.9.90.9.9,9.0.9.9,9.9.9.9,9.9.9,9.0.9.9,9,.9.9.9.90.0.9.9,0.9.9.9,.90.9.9.9,.0.0.9,0.0.0 ¢
)9,.9,9.9.9,9,0.0.9.9.9.9,.9.0.9,0.9.9,.9,0.9.9,90.0.9.9.9,.0.9.9,0.0.9.9,0.0.9.9.0.9.9.0.0.9090.¢

Consider Bay City Outlets

1:9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9.9,0.9,9,.9.9,0.9,.9,9.¢
1:9.9.9.9,9,9,9,9,9.9.9.9.9.9,9,0,9.9.9.9.9,9,9,0.0.0.9.9.9.9.9,0,9.0.0.9.9.9,.9,.0,0.0.0.9.9,9.9,0,0.0 4
$:9,9.9.9,9,9,9,9,.9.9.9,9,9.9,.9.9,9,9.9,9.9.9.9.9,.9,9,9,9,.9.0.9.0.9.9,9,9,0,9.0.0.9.9,9,0,0.¢



Offer Outdoor Movers Merchandise

1:9,9,9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,9.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0,0.¢
1:9,9.9.9,9,9,9,9,9.9.9.9.9.9,9,9,.9,0.9.9.9,9,9,9,0,9.9.9.9.9.9,0.9.0.0.9.9.9,9.9,9.0.0.9.9,.9,.9,0,0.0 4
XX.

Become Part of Local Speakers’ Bureau

1:9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9.0.9.9.9.9,0.0.0.0.4
1:9,9.9.9,9,9,9,9,9.9.9.9.9.9,9,9,.9.0.9.9.9,9,9,9,.0,9.9.9.9.9,9,0.9.0.0.9.9,9,9.9,9.0.0.9.9,9.9,9,0.0 4
,9,9.9.9,9,9,9,9,.9.9.9,9,9,.9,.9.9,9,9,9,9,9.0.9.9,9,9,9,9,.9.0.9.9.9,9,9,9,0,.0.0.9.9.9,0,0,0.¢

Connect with Outdoor Specialists Organizations

1:9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9.0.9,9,9.9,0.9,.9,.9.¢
1:9,9.9.9,9,9,9,9,9.9.9.9.9.9,9,9,9.9.9.9.9,9,9,9.0.9.9.9.9.9.9,0,.9.0.0.9.9.9,9,.9,9.0.0.9.9,9.9,0,0.0 4
:9,9.9.9,9,9,9,9,.9.9.9,9,9.9,.9.9,9,9,9,9.9.0.9.9.9,9,9,9,0,9.0.9.9,.9,9,9,0,9.0.9.9.9,9,0,0.¢

Offer May and June Seminars

1:9,9,9.9,9,9,9,9,9.9.9.9.9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0.0 ¢
1:9,9.9.9,9,9,9,9.9.9.9.9.9.9,9,9,9.9.9.9.9,9,9,9.0.9.9.9.9.9.9,0,9,.0.0.9.9,9,9,.9,9.0.0.9.9,.9.9,0,0.0 4
XX.

Offer Recreational Tours

1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9.9,9,9,0,0.9.9,.9,9,9,9,.9.0.9.9,.9,.9,9,9,9,4
1:9,9.9.9.9,9,9,9.9.9.90.9.9,9.9,9,9,9.9.9.9,9,9,9,0,0.0.9.9.9,9,¢

Expand Geographical Area

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.90.9.9.9.9.9.9.0.0.0.0,0.0.0.0,0,.0,0,.0.9,0,0,¢
1:9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,0.0.9.9,9,9,9,0,0¢
XX.

Include Varied Experiences

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.9.9.9.0.0.0.0.0.0.0.0,0.0.9.0,9,0,9,.0,9,0,0,¢
1:9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,0.0.9.9,9,9,9,0,0¢
XX.

INCREASED DESIRE FOR REWARDING OUTDOOR EXPERIENCES
:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.90.9.9.9.9.9.9.0.0.0.0.0.0.0.0,.0.0,0.0.9,0,0,¢
1:9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9.0,9.0.9.9.9,9,0,9,0.0.9.9,9,9,9,9.0.0.9.9,9.9,9,0.0 4
):9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.0,0,.0,.0,0,0,0,9,0,0,¢

More Need for Cold Weather Items
) 0.0.0.900.0.000.90009000000.000.00000000000000000000000000000¢




Remember to use effective document design throughout the report: internal headings,
“readable” length paragraphs, and lists as appropriate.

LEED 9.9,9.9,9.9.9,9.9,9.0.9,0.9.9.9.9,0.9.9.0.9,0.9,9.0.9,0.9,0.0.0.¢

LD 9.9,9.9,9.0.9,9.9,.9.0.9,9.9.9,.0.9,0.9.9,0.9,0.4

LD 9.9.9,9,9,9,9,9.0.9.9,9,9,9,9.9.9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9.9.9.9,9,9,9,9,0.0.0.9,9,9,0.¢
$:9,0.9.9,9,9,9,9.9.9.9.9.9.9,9,9,9.9.9,9,9,9,0.¢

LD 9,9,9,9,9,9,9,9,9,9,9,9.9,9.9.9,9.9.9.9.9.9.9.9.9.9.9.9,0,0.4

LD 9,9,9,9,9,9,9,9,9.9.9.9.9.9.9.9.9.9.9.9,0.0.9.0.0,0.0.0,9.0,9,.0,0,9,9,9,9,9,9,9,9,9,9,9,9,9.4
,9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9.0.9,9,9,9,9,9.0.0.9,9,9,9,9,0.0.9.9,9,9,9,9,0.0.9.9,9,9,0,¢
XX XXXXXXXXX

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.0.9.9.9.0.0,9.0.9,0,0,¢
XXXXXXXXXXX (in text citation) XXX XXXXX XXX XX XX XXX XX XXXXX XXX

High Quality Clothing

1:9,9,9.9,9,9,9,9,9.9.9.9.9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0.0 ¢
1:9,9.9.9,9,9,9,9.9.9.9.9,9,9,9,9.9.9.9,.9.9,9,0,9.0.0.9.9.9.9,.0,9.9.0.9.9,9.9,9,.9,.9.0.0.9.9,9.0,0,.0.0
),9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9,9,0.9.9.9,9,9.9,.9.0.0.9.9.9,9,0.9.0.9.9.9.9,9,.9,9.9.9.0.9,9,.9,0,.0.¢

Safe and Serviceable Outdoor Gear

) 9.9,.9.9.9.9.9.90.9.9.9.9.9.90.90.90.9.9.90.9.90.90.9.9.9.9.90.9.9.9.90.9.9.9.9.9.9.9.9.90.9.9.9.9.99.9.9.9.0.
) 9.9.90.9.9.9.9.90.9.9.9.9.9.90.9.9.9.9090.990900900000009090090.90.9.90.90.90.90.9909.9909099.90.0.4
) 9.9,.9.9.9.9.9.90.9.9.9.9.9.90.90.90.9.9.90.9.90.90.9.90.90.9.90.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.99.9.9.9.0.
) 9.9.90.9.9.9.9.90.90.9.9.9.9.9.90.9.90.909090.90909000000090000.90.9090.90.90.90.99.9.90.90.909.9.90.0.4
) 9.9,.9.9.9.9.9.90.9.9.9.9.9.90.90.90.9.9.90.9.90.90.9.9.90.9.90.9.9.9.90.9.9.9.9.9.9.9.9.9.9.9.9.9.99.9.9.9.0.
) 9.9.9.9.9.9.9.90.9.9.9.9.9.90.90.9.90.90909.90900000000090000.90.9090.90.90.90.99.9.90.90.9099.0.0.4
) 9.9,.9.9.9.9.9.9.9.9.9.9.9.9.90.9.9.9.9.90.0.0.9.0.8

LI 9:9,9,9,9,9,9,9,9,9,9,9.9,9.9.9,.9.9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.4

LD 9,9,9,9,9,9,9,9,9.9.9.9.9.9.9.9.9.9.9.9.0.9.9.0.0,0.0.0,0.0,.0,0,.0.0,9,9.9,0,9,9,9,9,9,9,9,9.¢
XXXXKXKXXXXXXX

Increased Inquiries about Warm Temperature Products
) 0.0.0.90.0.90.090.0.0.90.90.0.0.90.9.0.0.0.90.9.0.0.0.9.9.0.0.90.9.0.0.0.9.9.0.0.90.9.0.0.0.9.9.0.90.0.9.9.9.¢
) 0.0.0.9.0.0.90.00.9.00.90.009000.9000.90009000900900090090000000.009.0.0.9.0.4

Water Related Equipment

1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9.0,0.0.9.9.9.9,9.9,0.0.9.9.9,9,9,9.0.0.9.9,9,9,9,0,0 4
1:9,9.9.9,9,9,9,9,9.9.9.9.9.9,9,0,9.9.9.9.9,9,9,0.0.0.9.9.9.9.9,0,9.0.0.9.9.9,0,9,0.0.0.9.9,9.9,0,0.0 4
1:9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,9.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,.9,9,0,0 ¢
1:9,9.9.9.9,9,9,9.9.9.9.9.9,9,9,0.9.9.9,.9,9,0,0.9.0.0.¢



Sun Resistant Merchandise

,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,.9.9,9.9,9.9.9.9.9.9.9.9.9.9.9.0.9.0.9.0.9.0.0.0.0,9.0.0,.0,0,¢
1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,9.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0,0¢
XX.

Recreation Equipment More Frequently Purchased

,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,.9.9,9.9,9.9.9.9.9.9.9.9.9.9.9.0.9.0.0.0.9.0.0.0,0,0.0.0,.0,0,¢
XAXXXXX XXX XXX XXX XX XXX XXXXX(in text citation) XXXXXXX XX XXX
,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,.9.9,9.9,9.9.9.9.9.9.9.9.9.9.9.0.9.0.9.0.9.0.0.0,.0,.0.0.0,0,0,¢
1:9,9,9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,9.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0,0.¢
.9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9.:9.9,9.9.9.9.9.9.9.9,0.9.0.0.0.0.0.0.0,0.9.9,.0,0,0,9,.9,9,9,9,¢
):9,9.9.9,9,9,9,9.9.9.9.9,9,9,9,0.0.9.9,9,0,0.¢

Outdoor Guided Excursions

) 9.9,.9.9.9.9.9.90.9.9.9.9.9.9.90.90.9.9.90.9.90.9.9.9.9.9.90.9.9.9.90.9.9.9.9.9.9.9.9.90.9.9.9.9.99.9.9.9.0.
) 9.9.90.9.9.9.9.90.9.90.9.9.9.90.9.9.90.9090.90990900000009090090.90.9.9.90.9.90.9909.9090999.90.0.4
) 9.9,.9.9.9.9.9.90.9.9.9.9.9.9.90.9.9.9.90.90.90.90.9.9.9.9.90.9.9.9.90.9.9.9.9.9.9.9.9.9.9.9.9.9.99.9.9.9.0.
) 9.9.90.9.90.9.9.90.9.9.9.9.9.90.90.9.90.90.909909909090090.90.9.90.99.9.9.990.90.90.90.909909099090990.4
) 9.9,9,.9.9.9.9.90.9.9.9.9.9.9.9.9.9.9.90.90.0.9.9.0.4

Variety of Activities

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.0.9.0.9.0.0,.0.0.9,0,0,¢
1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0.0¢
:9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9.9,¢

Speaking Opportunities at Local Clubs Result in Partnerships

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,:9.9.9,.9.9.9.9.9.9.0.0.9.9.90.0.0.0.0.0.0.0.9.0,.0,0,0,0,.0,.9,0,0,¢
1:9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,0.0.9.9,9,9,9,0,0¢
XX.

Volunteers Turn Into Ambassadors

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.0.0.0.0,.0.0,0.0.9,0,0,¢
1:9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,.0.0.9.9,9,9,9,0,0 ¢
XXX XXX XX XXX XXX XX XXX XXX XXX XXX XXX (in text citation) XXX XXX XXX

Specific Training Needs Doubled

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.90.9.9.9.9.9.9.0.0.0.0.0.0.0.0,.0.0,0.0.9,0,0,¢
$:9,9.9.9,9,9,9,9.9.9.9.9,9,9,9,9,9.0.9.9,9,9,9,9.0.0.9.9,9.9,9.9,0.0.9.9,9,0,0.9.0.0.0.¢

LD .9.9.9.9,9,9,9,9.0.9.9.9,9,9,9,9.0.9.9,.9,9,9,0.9.0.0.9,.9,9,9,9,0.4

LD .9.9.9.9,9,9,9,9.0.9.9.9,9,9,9,9.9.9.9,.9,9,9,0,¢



LD 9,9,9,9,9,9,9,9,9.9,:9,.9.9.9.9.9.9.9.9.9.9.9.9.9.0,0.0.0,0.0,0,0,0.0,9,9.9,0,0,9,9,9,9,9,9,9,¢
):9,9.9.9,9,9,9,9.9.9.9,9,9,9,9,9,9.9.9,9,9,9,0,4

LD 19.9.9,9,9,9,9,9.0.9,9,9,9,9,9,0.0.9,9,9,9,9,9,0.0.9.9,9,9,0,¢

LD 9.9.9,9,9,9,9,9.0.9.9,9,9,9,9.9.9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9.9.9.9,9,9,9,9,0.0.0.9,9,9,0.¢
$:9,9.9.9.9,9,9,9.9.9.9.9,9,9,9,9,9.0.9,9.9,9,9.9.0.0.9,.9.9,9,9,9.0.9.9.9,9.9,9.0.0.9.9.9,9,0,¢
XXXXKXXXXXXX

1:9,9,9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,.0.0.9.9,9,9,9,0,0.¢
1:9,9.9.9,9,9,9,9,9.9.9.9.9,9,9,9,.9,0.9.9.9,9,9,9,0,9.9.9.9.9,9,9,.9,.0.0.9.9,9,9,9,9.0.0.9.9,.9,.9,0,0,0 4
1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9.9.0.9,9,9,9,9,9.0.0.9.9,9,9,9,9.9.0.9.9.9,9,9,9,.9.0.0.9.9,9,9,0,0.0 ¢
XXX XXXXX XXX XXKXXXXXXX (See Figure 2)

Figure Two
Tour and Outdoor Recreation Presentations for 2019-20121

ARR
UL

OPPORTUNITIES FOR EXPANDED BUISNESS

1:9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,0,0.9.9,9,9,9,0,0.¢
1:9,9.9.9.9,9,9,9,9.9.9.9.9.9,9,9,9.0.9.9.9,9,9,9.0.0.9.9.9.9.9,0,9.0.0.9.9,9,9,.9,9.9.0.9.9,.9.9,0,0.0
XX.

Contact Possible Clothing/Supplies Companies
) 0.0.90.90.0.90.90.90.90.0.90.90.900.90.909000.0.09000.90.9000900000.0.90000.900900.90.909.90.0.9.90.0.¢
) 0.0.0.900.0.9000.9000.000000.000.000000.000000000000.000.000.90.00.9.0.¢

Bay City Outlets

) 9.9,.9.9.9.9.9.90.9.9.9.9.9.90.90.90.9.9.90.9.90.90.9.90.90.90.90.9.9.9.90.9.9.9.9.9.9.9.9.9.9.9.9.9.99.9.9.9.0.
) 9.9.90.9.9.9.9.90.9.9.9.9.9.9.90.9.90.9090909090000000090000.90.90.90.90.90.90.990.9.90.90909.9.90.0.4
XXX XX XX XXX KX KX XXX XXXXX XXX XXX (in text citation) X XXX XXX XXX

) 9.9.90.9.9.9.9.90.9.9.9.9.9.90.90.990.90909090000000000900000900.00.0.990.9.90.90.909.9.90.0.4

Outdoor Movers

) 9.9.9.90.90.9.9.90900.90.9.90900.90.0.90.90.90090.90.90.9090090.999000.9099000.90990090.90.9.909
) 9.9.9.90.90.9.9.9.9.9.9.9.9.9.9.9.90.90.9.9.90.9.9.9.9.999.90.999990.09999990999990090909.
XXAXXXXXXXX.

LD 9:9,9,9,9,9,9,9,9,9,9,9.9,9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.0.0.0.0.4



LD 9,9,9,9,9,9,9,9,9.9,:9,.9.9.9.9.9.9.9.9.9.9.9.9.9.0,0.0.0,0.0,0,0,0.0,9,9.9,0,0,9,9,9,9,9,9,9,¢
XXXXKXKXXXXXXX

1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,9.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0,0¢
1:9,9.9.9,9,9,9,9,9.9.9.9.9,9,9,9,9,0.9.9.9,9,9,9,.0,9.9.9.9.9,9,0.9.0.0.9.9,9,9.9,9.0.0.9.9,9.9,0,0.0 4

Join Local Speakers’ Bureau

) 9,9.90.9.9.90.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.99.9.99.9.99999.9.9.
) 9.9.90.9.9.9.9.9.9.9.9.9.9.9.9.9.9.90.9.9.90.9.9.9.9.9.90.9.9.90.9.99.9.9999999909990990.0.90.
) 9,9.0,.9.9.90.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.99.999.999999.9.90.

Pay Dues
) 0.0.0.0.0.0.0.0.0.0.000.0009000000000000000000000000000.0.0.0.0.0.0.0.

1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0.0¢

Get on Committees
) 0.0.9.90.90.90.90.90.90.0.0.90.90.0.90.9090900.0.909000.90.90900.0.9090900.0.909000.90909.0.90.909.90.0.90.9.0.¢
) 0.0.0.900.0.000.0000000 ¢

Offer Six Tour Locations
) 0.0.9.90.0.90.90.90.90.0.0.90.90.0.90.9090900.0.09000.90.9000.9009000.0.909000.909090.0.90.909.9.0.90.9.0.¢
) 0.0.0.900.0.9000.9000.90009000.000.000000.9000000000000.000.0.00.90.00.9.0.

Popular Sites of Colorado and Utah

) 9.9,.9.9.9.9.9.90.9.9.9.9.9.90.90.90.9.9.90.9.90.90.9.9.9.9.90.9.9.9.90.9.9.9.9.9.9.9.9.90.9.9.9.9.99.9.9.9.0.
) 9.9.90.9.9.9.9.90.9.9.9.9.9.90.9.9.9.9090.990900900000009090090.90.9.90.90.90.90.9909.9909099.90.0.4
) 9.9,.9.9.9.9.9.90.9.9.9.9.9.90.90.90.9.9.90.9.90.90.9.90.90.9.90.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.9.99.9.9.9.0.
XX(in text citation) XXX XXX XXX XXX XXX XXX XXX XXX XXX XXX XXX

) 9.9.9.9.9.9.9.9.90.9.9.9.9.90.90.90.9.90.90.9.90.90.9.9.9.9.90.9.9.9.9.99090.999009090.¢

Well-Liked Areas of California and Arizona

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,.9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.0.0.0.0,0.0,0.0.9,0,0,¢
1:9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,0.0.9.9,9,9,9,0,0¢
,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.0.0.0,0,.0,9.0.9,0,0,¢
1:9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0,0¢
:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.0.0.0.0,.0.0,0.0.9,0,0,¢
XAXXX XXX XXX XX XXX XX XXX XKXXXXXX. (see Figure 3)

Figure Three
Tour Locations Vary by Time of Year

Source: XXXXXXXXXXXXXXXXXXXXXXXXXXXXXKXEXXEXXEXXXXXXXXXXXXXXXKX XK XK XXX XXX KEXXKXXXX XX XXX XX XX XK XK XK XKXKX




Implemented in One Year

1:9,9,9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,9.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0,0.¢
1:9,9.9.9,9,9,9,9,9.9.9.9.9.9,9,9,.9,0.9.9.9,9,9,9,0,9.9.9.9.9.9,0.9.0.0.9.9.9,9.9,9.0.0.9.9,.9,.9,0,0.0 4
1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9.9,0.9,9,9,9,9,9.0.0.9.9,9,9,9,9.9.0.9,.9,9,9,0,9.0.9.9.9,9,9,.9,0.0.0 ¢
XXXXXXXXXX

Projected Income Will Overcome Additional Costs

.9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,:9.9,9.9.9.9.9.9.9.0,0.0.0,0,.0,.0.0,0,.0,0.9,9,9,9,9,9,9,9,9,9,¢
1:9,9,9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,.0.0.9.9,9,9,9,0,0.¢
XXX XXXXX XXX XXXXXX (as shown in Figure 2) XXXXXXXXXXX XX XXX X
1:9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,0.9.0.9,.9,9,9,9,.9.0.0.9,.9,9,9,0,.0.0.¢

Analyze and Mitigate Risks

1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0.0¢
1:9,9.9.9,9,9,9,9,9.9.9.9.9.9,9,9,9.9.9.9.9,9,9,9,0,9.0.9.9.9.9,0,9,.9.0.9.9.9,9,9,9,.9.0.9.9.9,9,9,0,.0.4
1:9,9.9.9,9,9,9,9,9.9.9,9,9,9,9,9,9.9.9,9,9,9,9,0.0.9.9,9,9.¢

CONCLUSION

Need to summarize the key points first—the conclusions are based on the

summary X XXX XXX XX XXX XX XAXXX XX XXX XXX KKK XXAXAKXXXKXAXXXXXKXXXX
)9,9.9,.9.9.9,90.9,9.9.9,9.9.9.9.9,0.9,90.0.9,.90.9.9.9.9,0.9,.9.9.9,0.9.90.9.9,.0.9,0.9.9.0.9,0.0.9.0.9,0.0,
),9,9,9,9,9.9,9,.9.9,9,9.9,9,9.9.9,9.9,9,9.9.9.9.0.9,9.0,9,9.0,9,.9.9.9,9.0,9,9.9,9.9.9,9,9.9,.9,.9.0,9,0,¢
)9,9.9,.9.9.9,90.9,9.9.9,9.9.9.9.9,0.9,.90.0.9,.0.9.9.9.9,0.9.9.9.9,0.9,.90.9.9,.0.9,0.9.9.0.9,0.0.9.0.9,0.0,
),9,9,9,9.9.9,9,9.9,9,9.9,9,9.9,.9,9.9,9,9.9,9.9.9.9,9.9,9,9.0,9,.9.9.9,9.9,9,9.9,9.9.9,9,9.9,.9,.9.0,9,0,¢
),:9,9.9,.9.9.9,9.9,9.9.9,90.9.9.9.9,0.9.9.0.9,0.9.9.0.9,0.9.9.9.9,0.9.9.0.9.9.9.9.0.9,.0.0.9,0.9,.0.9.9,0.4
),9,9.9.9,9.,9.9,.9.9,9,9.9,.9,9.9,9,9.9,9,90.9,0,9.0,9,9.0,0,0.0.0.9.¢

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.90.9.9.9.9.9.9.0.0.0.0,0.0.0.0,0,.0,0,.0.9,0,0,¢
1:9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,0.0.9.9,9,9,9,0,0¢
:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,.9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.0.0.0.0,0.0,0.0.9,0,0,¢
1:9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,0.0.9.9,9,9,9,0,0¢
X.
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):9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9,9,0.9,.9,9,9,9,9.0.0.9.9.9,9.9,.9.9.0.9.9,9,9,9,0,9.0.9.9,9,9,9,.9,0.¢
$:9,9.9.9,9,9,9,9.9.9.9.9.9,9,9,9,9.0.9,9.9,9,9,.9.0.0.9.9,9,9,9,9.9.9.9.9,9,9,0,0.0.9.9,.9,9,0.¢
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):9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9.9.0.9,9.9,9,9,9.0.0.9.9.9,9.9,9.9.0.9.9,9,9,9,9,9.0.0.9,9,9,9,.9,0 ¢
$:9,9.9.9.9,9,9,9.9.0.9.9.9.9,9.0,9.0.9,9.9,9,9.9.0.0.9.9,9,9,9,9.9.9.9.9,9.9,0,0.0.9.9,.9,9,0.¢
):9,0.9.9,9,9,9,9.9.9.9.9,9,9,9,9,0.0.9.9,9,9,9.9.0.0.9.9,9,9,9,9.0.0.9.0.4

):9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9.9.0.9,9.9,9,9,9,0.0.9.9.9,9.9,9.9.0.9.9,9,9,9,0.9.0.9.9,9,9,0.9,0 .4
$:9,9.9.9.9,9,9,9.9.0.9.9.9.9,9,0,9.0.9,9.9,9,9.9.0.0.9.9,9,9,9,9.9.9.9.9,9,9,0,0.0.9.9,.9,9,0.¢
):9,0,9.9,9,9,9,9.9.9.9.9,9,9,9,9,0.0.9.9,9,9,9.9.0.0.9.9,9,9,9,9,9.0.0.0.4

):9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9.9.0.9,9.9,9,9,9,0.0.9.9.9,9,9,9.9.0.9.9,9,9,9,0,9.0.9.9,9,9,0,.9,0.¢
$:9,9.9.9,9,9,9,0.9.0.9.9.9.9,0,9,9.0.9.9.9,9,9,0,0.9.0.9.9,9.9,0,9.9.9.9.9.9,9,0,0.0.0.0,.9,9.¢
):9,0.9.9,9,9,9,9.9.9.9.9,9,9,9,9.0.0.9.9,9,9,9.9.0.0.9.9.9,9,9,9.9.0.9.9.4

):9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9.9.0.9,9.9,9,9.9.0.0.9.9.9,9.9,.9.9.0.9.9,9,9,9,9,9.0.9.9,9,9,9,.0,0 .4
$:9,9.9.9.9,9,9,0.9.9.9.9,9.9,0,0.9.0.9,9.9,9,0,.9.0.0.9.9.9.9,9,0,9.9.9.9,9.9,9,0,0.9.9.9,9,0.¢

1:9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9.9.0.9,9.9,9,9.9.0.0.9.9.9,9.9.9.9.0.9.9,9,9,9,9.9.0.9.9,9,9,0.0,0 .4
$:9,9.9.9,9,9,9,0,9.0.9.9,9.9,0,9,9.0.9.9.9,9,9,0,0,9.9.9.9,9,9,0,9.9.9.9.9.9,9,0,0.0.0.0.9,9.¢
):9,9,9.9,9,9,9,9.9.9.9.9,9,9,9,9.0.0.9.9,9,9,9.9.9.0.9.9,9,9,9,9.9.0.9.0.4



CoNoO~wNE

APPENDIX A: List of Available Food Products
(Items for the Appendices include information the reader might be interested in
seeing/knowing, but is not appropriate in the report body)

List of Available Food Products

1:9,9.9.9,9,9,9,9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9,9.0.9.9,9,9¢
):9,9.9.9.9,9,9,9,9.9.9.9,9,9,9,9,0.9.9,.9,9,9,9,.9.0.9.9,9,9,9,9,9.0.9.9.9,9,9,9.0.4
:9,9,9.9,9,9,9,9,0,9.9.9,9,9,9,9,0,9.9.9.9,9,9,9,9,0.0.9.9.9.¢
).9,9.9.9,9,9,9,9.9.9.9.9,9,9,9,9,9.9.9,.9.9,9,0.9.0.0.0.¢
):9,9,9.9,9,9,9,9.9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,.0,0,¢
$:9,9.9.9,9,9,9,9.9.9.90.9.9,9,9,9.9.9.9.9.9,9,9,.9,0.9.9.9.9.9,9,0,.9.0.0.9.9.9,9.9,9.0.0 4
:9,9,9.9,9,9,9,9,9.9.9.9.9,9,9,9,9,9.9.9.9,9,9,9,9.0.0.9.9,9,9,9,9,.0,0.¢
):9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,0,4
):9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9.9,9.9.9.9,9,9,9,0.0.9.9.9,9,9,0.9,0

19,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9.9,9.9,.9.9.9.9.9.9.9.9.0.0.0,0.0,0.0.0,.0,.0.0.0,.0,0.¢
19,9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,0,¢

19,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9.4
19,9,9.9.9,9,9,9,9,9.9.9.9.9,9,9,9,9.9.9.9.9,.9,9,.0,9,.0.0.0.0.4
19,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9.9.9.9.9.9.9.9.9.9.9.0.9.0.9.0.0.0,0,.0,0.0,.0.¢
19,9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,0,¢
19,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,:9,:9.9.9.9.9.9.9.9.9.9,0.0.0,0,4

- XXXXKXXXXXXXX
19,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,:9,9,9,.9.9.9.9.9.9.9.9.9.9.90.9.9.9.9.9.9.9.9.0.9.0.0,0.
19,9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,9.0.9.9.9,9,9,9.9.0.9.9.9,9,9,0.9,0.0.9.9.9,9,9,9,0.0.0.0.4
19,:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,:9.9.9.9.9.9.9.9.9.9,0,0,4
19,9,9.9.9,9,9,9,9,9.9.9.9.9,9,9.9,9.0.9.9.9,.9,9,0,.9.9.9.9.9,9,9,9,.9.0.0.0.9.4
19:9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,4
19,:9,9.9.9,9,9,9,9,9,0.9.9,9,9,9,9.9.0.9.9.9,9,9,9.0.0.9.9,9,9,¢
19,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,:9,.9,.9.9.9,.9.9.9.9.9.9.9.0.9.9.9.0.9.0.0.9.0.0.0.0.4
19,9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9,0,¢
19,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9.9.9.9.9.0.4
19,9,9.9.9,9,9,9,9,9.9.9.9,9,9,9,9.9.0.9.9.9,9,9,9,0.0.9.9,9,9,0,0.4
19:9,9,9,9,9,9,9,9,9,9,9,9,4
19,:9,9.9.9,9,9,9,9.9,9.9.9,9,9,9,9,9.9.9.9.9,9,9,9.9.0.0.9.9,9,9,9.9.0.0.9.9,9,0,¢
19,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,9,.9,9,9,.9.9.9.9.9.4



APPENDIX B: Projected Tours from 2022-2025

1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,9.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0,0¢
XXXXXXXX

,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,.9.9,9.9,9.9.9.9.9.9.9.9.9.9.9.0.9.0.9.0.9.0.0.0,0,9.0.0,0,0,¢
XXXXXXXX

1:9,9,9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,.0.0.9.9,9,9,9,0,0.¢
XXXXXXXX

,9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,.9.9,9.9,9.9.9.9.9.9.9.9.9.9.9.9.9.0.9.0.9.0.0.0.0,9.0.0,0,0,¢
XXXXXXXX

1:9,9,9.9,9,9,9,9,9.9.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0.0¢
XXXXXXXX

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,.9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.9.0.0.0.0,.0,.0,0.0.9,0,0,¢
XXXXXXXX

1:9,9.9.9,9,9,9,9,9.9.9.9.9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9.0.0.9.9,9,9,9,0,0 ¢
XXXXXXXX

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.0.9.0.9.0.0,.0.0.9,0,0,¢
XXXXXXXX

1:9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,0,0.9.9,9,9,9,0,0.¢
XXXXXXXX

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,.9.9.9.9.0.0.0.9.0,0.0.0.0.0.0,.0.9.0,.0,0,0,0,.0,.9,0,0,¢
XXXXXXXX

1:9,9.9.9,9,9,9,9,9.0.9.9,9,9,9,9,9,0.9.9.9,9,9,9,0,0.0.9.9.9,9,9,9,0.0.9.9,9,9,9,9,0.0.9.9,9,9,9,0,0¢
XXXXXXXX

:9,9,9,9,9,9,9,9,9,9,9,9,9,9.9,9,9,9,9,9,9.9,9.9,9.9.9.9.9.9.9.9.9.9.0.0.0.0.0.0.0.0.0,.0.0,0.0.9,0,0,¢
XXXXXXXX



APPENDIX C: Pre-SWOT Analysis
(Need Minimum of Three Items in Each Category for both Pre- and Post-SWOTS)

Strengths

1.

2.

3.
Weaknesses

1.

2.

3.
Opportunities

1.

2.

3.
Threats

1.

2.

3.



APPENDIX D: Post-SWOT Analysis

Strengths

1.

2.

3.
Weaknesses

1.

2.

3.
Opportunities

1.

2.

3.
Threats

1.

2.

3.



